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2okl &3, 71923, FIHelE, wiEel, wiER, EUIRIME, ol Avls, FEdo]d, Wr)E
QIEIL 7o), A etel 4]

kel W, IEY g, wajel A, widiE 8 A, ol aslskel Al
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oo | fo

B ARG, AntE dAxdof, T vlo]entA, T X 5A), ASFZL
R AHFEE SNST, 9AF Zel= AERY AR|A B 47
714 vl A, shde]o), AT, FEE, vl wlAd, dlolEAlE], AL 2R3

From MSIT. (2021). p. 11.

anl, ws, B, O)E, S 5 R Rl ol 191 /e F/kR Ag A T4 vl

AEE 30 B5e] PFo] Ll Fel ol AIsE ArlT, o)z Qlak AnEA) Wslw

She olEih SHE(macy 7t AL Gtk APE BEHs G141 @yo] ohd shie] 58

(Table 1), o= A Fm glor a4 AP )% WAl
Ak 71%o] eldde] EHRA 2okl 20 3} )t Pele BeHT o

o) feole] Sk A A¥E
F9 9ol % shlolth. o SH slgle] A of
HE 3(Amazon o) ©]whE24 AL vlje w1l . JdHE F3}e] Eile] ul2 A

24, Al AFE Hd Foz uAe Aesty & A e] W3

vkl ) AAZE s AR Hesi) ES of

e AnlE &3 7FEQ] thA]| 7}E(Dash Cart) AgE Folel wjiel TEE MPAT FT 3
2 5l u, AHE Hm3gof Fgstar gtk T 21H9 A o]% s o] WsE Hldloly #4&
oM A HlEE A= 2438 vplAe 7} 2019 St A el 7P 5 wEtE A
o] 202010] 173% S7HaL, 929 wiEs = A4S 53 Qo B3 Ay dEE o] F
20190l HI3l] 202039l 64% S7FeE 73 19 FRel 9 vkAa, el A, £ gl g
Q& V=Y. a8 IEYUE QI8 A, g HHx, Y so=2 YUERTHKang,
912 AR 50~60t)] o) A ] 2nRHEo] 2021). ©]F wlEo R AHE #3}9] shile] up
Lglolor A o]E3l tiHwang, 2020). T Ao gAe] HslE A2 EdTg) 22RR1s T
2 a7k OAE Z]eolgla & S 9l Al Big Ao He 4n] A|AEL] WELE ro] Al n
Data, Cloud, IoT 59 7|& Asks 483t 9 L

oVt o RglEolgttt Ao wEridlo)

HglslHA FA8% vEAS a8k A $ 1. 22 Edl=9o| B2}
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7} BEAQ Adsle] H3ith AEE, txds} 5 AHE wote] stom <leh dAd) Aol A
o] A}3] W A EdCZ BARS] wel 2o sho] 3k 3 WHA 122 A2 EdTo] §7h
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Table 2. A 2LH199t 2E sijd 4F 22kl AA J|9E 4.

[=}
elE Ak 4

C B t R? F
LIt 47 73 12.83™" 54 164.72

Ashts 21 03 33 00 11

7hy .16 04 46 00 21
Al .16 29 3.677" 09 13.48
2 9o 11 28 3.49” 08 12.20

o 01, 0K.001
a Independent variable, b Degree centrality.

A Aol 7 A mMAzE A 7 Al
vl ok 7S oEl & F Sl AR
UeRdthTable 2). 77 th2 2 Ra), 7pl, Al
Flole] =o & vehton A9 g5 F maket
7PE AQE mpad, Al F9oj: F2uH9
G2t ] FTel| dFe vl F Aol
S7Vehe A7F YEFATHChoi & Lee, 2020).
ofe] #d M HEhtar Q= AER E
AEE whag s Abs] A AelFr)Z Qg o
Z(at Home) A~EFLZ #78to] AR A} i

1) sz g

wlad 2go] mRiho BB B & o
= ARde] SrelAuA] mkazvh olgekd ek
AFAANE Q120] MBS H-go] o] F-5hwo]
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LR °

AREe
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Figure 1. Burberry.
From Shim. (2020).
https://www.seoul.co.kr

Figure 2. Gucci.
From Shim. (2020).
https://www.seoul.co.kr

From Choi & Lee. (2020). p. 10.

AZE A FHE e 2 wegich gd Biss
o] gt}Eo] thekst mha TRl MRoln] A
glo] Zo] U Holx|a 7hd A} §FE
5 3 FEokTt vH 2] Burberry), 74 (Gueci),
AF(Chanel) 7} 22 HAe] BRIES] wpASAE
CRFg djglo|u AEE - a]o] Sojzt npA

b SAHUL, 2F2 HAEEE 7)54L O

S
Figure 3). 9=9] 9l &% Z3F 2 AELyst)7f
A AA 19 8 o] EHF ol8AEE tte
320201 BEEC] whE whag ARk
Ad db] 52%E 7, Bl 9 X 3lolE
(Off-White)2] #H|o]~ v}~ The World’s Most
Wanted 2]~E 19]°] &%} th(Jang, 2020)(Figure 4).
L}o]7](Nike), AT|oFH(Under Armour), FUEZ
(Uniglo), F&&(New Balance), =H Z(Allbirds)
T WA BREEE AR 7ledyd 71573, A&

©
FsH 5o B4E T vianE BAH Fu

Figure 4. Off-White.
From Shim. (2020).
https://www.seoul.co.kr

Figure 3. Chanel.
From Louis Vuitton, Chanel,

Burberry. (2020).
https://fashionlive.tistory.com
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Figure 5. Nike.
From Im. (2020).
https://www.esauirekorea.co.kr

Figure 6. Louis Vuitton.
From Louis Vuitton, Chanel,
Burberry. (2020).
https://fashionlive. tistory.com

v A7, HEY 2 AEfd )| npaT 7} Fab
sto]B = AERo] e oH, dojs =, H
71 8, Agekag) dolx du7 A% F HE
(Vue shield) 59 AZ§ H3S ofolelx Hiy]

R

2\ Ch(Figure 5, Figure 6, Figure 7, Figure 8).
FZH9 AFEE A AAIA R U3)E wiaa
o] ARgol 5N §7 el w3 $- 9 Eie
% AA I ek ool 2020 g =u) 4% 3)(BFO)
9 HRely Flo) AME: AR AL
ZRAES Fal QrHgol ks wiaAE EA
ot I Mulberry) s E3HsE 67112 G= B
E7} Folgon BE ﬂJrUH %: 12 7182
7

zZeloZ A 7HA] Anjet A ofolElo]
TH(You, 2020). 2021'd 19 A=3jA33] 9}
ATyt U R 3(CFDAYE A& 7Fssh ebEgdAl
‘Bags of Ethics’$} 37 @ sto] AAME-E 5= Q=
Ho|2 npg AEAE FA Y THFigure 10). YA

=)
4
£

Figure 9. Mulberry, Halpem’ sketch.
From Yoo. (2020).
https://www.fashionn.com

Figure 8. Joe Doucet
‘Vue shield’.
From Seo. (2021).
https://ppss.kr

Flgure 7. White sands.
From Min. (2020).
https://www.hankyung.com

oM 7 S Q=
2 FZLH99] Ak
ke 2 A% 4w Bk ohel, F> A ello]
HollAl ok A& Alwstal, 2] Axke] &2
Ho)1 335t BYS 7] s Fo|thNergaard,

2020).
FR97E Bk A% o)F Fua] 4
A 7150l IF ks st 71E9 =

A 2 HEYAY Alx A 58 g8Fow
ggato] mfagy 988 Tk 5
LVMHE 224 E7 9 & HEYaE &8st
o] 20201d 4 4,0005F 2] Q) T-g wpAIE AZ}
3| 71-eklan, At s AlRAES E8-sto]
& 2EHE YA ZFA BA 7)BS e r
7158133tk & (Dior) ZUH9E Q13 A
A % T AF-E oFsto] niaaE ALtst
i H(Kering Group)'= S=ollA] vpA=
5 Tk 3 A HAlEE0] AL Eels
5

2 A AR AR oA o 7

Figure 10. CFDA.
From Nergaard. (2020).
http://www.fajomagazine.com
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Figure 11. Fendi 2020 holiday’s campaign.
From Choi. (2020).
https://cosmopolitan.co.kr

Figure 12. Dior Chew M0| collection.
From Lee. (2020b).
https://www.news.naver.com
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S Aol el el s 883 ¢ Qe
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(Fendi) 2020 &&]tl|o] 7|12 Tpapt HEQ}L &
o} MMM R T = QU ThFigure 11). & 2kt
Z] 9|} (Chez Moi collection) A& A2 Zd| ¢l Al
el oy} st dist olirE RHYOH
szt A E, B 71, 29 glo] 5 AdjelA] A
g3zt oldAo|a Heksl AEHQ AFoR
T35k Ch(Figure 12). A7 1=(Celine)= 7HFA

Figure 13. Celine 2021 SS.
From Jang et al. (2021).
https://www.marieclairekorea.com
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2o3g 8 ofE} thefst Anjas} W] o]27]
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FAE IR Al A&EH o224 dHE

2 o &
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T Gl frelok sk Adgel Halth 5% zH|AA O wjHel Az 74, A
A GAleIA = H Bzt ezEgle] WiE A2 AT 5 9= Lol G ExJo] wiey
o] Folgal &ukl¥} wrkd wiFEe] solubaL 9l ¥)2)CHHwang, 2021). 714 (McKinsey & Company)
= o] & 503t Hwang, 2020). 3 1T 9} HBAFO) (Accenture) 5 F2H AXY IAE
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AL 7 7o omell QA MEY IS 5 gy makel 0] Eds E olEE Au)s B
o201 &+ &5 22{U/2HY & §5 221/ 7Y F7t §F
(2324 tfl)
SHE U 20l AME 7HE P AUE a7
2019 2020 2021 2019 2020 2021 (vs. 20)
81.7% 79.3% 95.9% 96.9% prerrrr PTIT
*2d 808 17 nuelR M2 YUSE 12
njMolz 49 D MEE 58.0 1 mjMe|s 8.4
HUB BUSE Y2 5 ] HBE 5
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1M NEEE 554 1.7 71YE WUEE ETLTE
EF/0|/ eI EE 85 3.2 + BB/ 423 ¢ BG4 1.1
1Y/ ! .2 A fojciof 39 a7 gasapimess g5 I 169
Maj/o|ciof EF/30)/ 258 B8 0 EjA/aE 150 +1
219 /R o/ YRR 3.9 +1 ARA[HAHER 24.7 A&
ARA[HNEE E|2l/7E 12 ATLA [ BE )
AL 1R IE R0 F R 1.2 R/OIEEE 12 y
R/0IE8E 17. ] AN B 235 21320/ By B 8 i
E|2/ R 150 +2.1 R/IOHEBR 1. A
[Base; 37HR L 22210 AW Fo0)2}, N=780, B4-BE, %) [Base: 374 LN 22101201 2@ 042} N=068, Hi:i;;‘r JJII.W.I.H ﬁ;i'i%=l1t='!ll'y ‘g ORAE, N=068,
%48, %) H+8E, %)
© OPENSURVEY ]

Figure 14. Mobile shopping trend report 2021.
From “The main use”. (2021). p. 9.
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Figure 15. Mobile shopping trend report 2021.
From “The main use”. (2021). p. 10.
‘dskol 2ol AH|~ 9-9) AN 58 'L 9] 25 AgEH HHA ARE Mn|xe] A7t
Fof| = 4= A o7 1 QITHSDN, 2020). ©]2] w2 A] e glek &89 AHsdEa7 I(ATM) 2
st 58 vl oR JAYE F3le] ks Fok 2 AFAR] FAAA77] 7122737 ABE
s 2B A2ES] WSS AYE An|X 43 Zxdlef] HZshe ololdlo R wWEith 7198

o golel TewHoR o] Asn A Wtk A ol tyINel g, ANl B
AEE Aulsg] B Al FEACR L8} 4, A gEeld 9 o] ARHIThKim,
Q m2uA Yeish sl o] Yotk vk 200b). 719a710) FEL T 914 Ak A,

St ARl st 3 S Sl w) g & E oA AREE L QAR A AN E &
H]2} 7k] vl A o' o]Folx|= ) W Zdo] AltE ek AERAE ekglell JRish o
< 5= EFstaat g AR 2ol el BHG S (Howdy) =
uj7gell 30~40t)] HAES] HEFS WHIsh AEL

1) AHE AMu|= &3} 2 AN a3 Y mAS AAE| A Eo]
(1) 7).~ (kiosk) 712 AR AEE TS 25o] dd AEe
AE Falolr A= digol A dixiE st} aAA HAgshs WAor AYES:

X vk AlEE Fllsks ARG guys ZH]Z A3 #KFigure 16, Figure 17)(Yoon, 2020b).
S Zol= WA OE AFS FHlshs AEE A HARFEETFA A71d FYALEES RFD

Figure 16. howdy touch screen. Figure 17. howdy shoes vending machine.
From Yoon. (2020b). From Yoon. (2020b).
https://www.brunch.co.kr https://www.brunch.co.kr
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Changes in Modern Fashion Due to the Spread of Untact Culture

Jung, Ju Eun’

Lecturer, Dept. of Fashion Design, Dongduk Women’s University”

Abstract

Fashion, a popular culture that is most sensitive to social trends and new changes, continues to respond quickly
with new marketing using untact content in response to the contraction of consumer sentiment caused by COVID-19.
The purpose of this study is to examine the social background in which the untact culture has spread, and to investigate
the new trend caused by the untact culture and the untact consumption system using non-face-to-face and online based
on the changes occurring in the fashion industry. The contents and methods of this study are as follows. First, the
background of the occurrence and the spread of the untact culture is considered. Second, based on the theoretical
background, I would like to examine the changes in modern fashion due to the spread of the untact culture. In addition,
I would like to examine specific examples of modern fashion. The change in modern fashion due to the spread of
the untact culture has resulted in the emergence of new trends and changes in the fashion consumption system. Due
to social distancing by the corona virus, at-home style and mask fashion that prevents infection caused by disease
have emerged as new trends. The change in the fashion consumption system is related to the change in the consumption
trend of the fashion market to online. In the untact culture, as consumers prefer the untact service to purchase products
non-face-to-face rather than directly purchasing the product at the store, the activation of untact services such as kiosk
payment and pickup service has done rapidly. In the untact culture, consumers prefer to purchase online regardless
of time and place due to the tendency not to waste time and energy as well as the cost spent on external activities

for purchase.

Key words : untact culture, untact fashion, untact consumption, Covid-19 fashion, at-home style






